
My dad had a little rhyme about the arrival of Spring:

“Spring has sprung, the grass has riz,
I wonder where the robins is?”

Although it seems Spring has been playing peek-a-boo, 
I’ve been seeing robins so I guess there’s hope for us yet!

However, before we hit the full swell of warm weather and 
the summer competition circuit along with its myriad of 
marketing opportunities, I thought I’d share a few thoughts 
about potential marketing opportunities through the new 
website Twitter (twitter.com).

The Tweet Life
You might have been hearing about Twitter, a website 
where you can provide short (only 140 characters!) up-
dates on the question ‘what are you doing right now?’. Or 
perhaps you’re already a member, and have been tweeting 
all along (each post is called a tweet). I’ve just joined, and 
for me, the jury’s still out on whether I like this as a market-
ing tool. Here’s why:

It has its merits, to be sure. You can ‘follow’ other like-
minded individuals and businesses, who can then ‘follow’ 
you. If you’re following someone, that means you receive 
each of their tweets. Yes, every one. There are also Twitter 
groups, and keywords, so it’s easy to connect with like-
minded horsefolk in other parts of the world. I do like the 
short posts; there’s even a character counter so you don’t 
go over your 140 limit. And I’m sure there are features I 
haven’t even figured out yet!

All That Tweets Isn’t Always Gold
Here’s where I’m still not sure I like Twitter. Like a flock of 
little sparrows, it often seems like a lot of useless twittering 
into the webosphere. I’m tweeting, you’re tweeting, but 
who’s reading? Do you really have time to read all the 
tweets of everyone you’re following? I know I don’t!

Likewise, people can select to follow you, but there’s a 
certain amount of what I’d call tweet-hunting, or following 
as many people as you can just to get your numbers up. 
The more the merrier when it comes to Twitter, it seems. 
And remember, that once on the Internet always on the 
Internet, so take care in what you’re tweeting about!

In Summary
I can see there would be useful and valid marketing ap-
plications for Twitter, especially if you want to update a 
large group of people with short news bursts via your 
hand-held or mobile phone, say when you’re at a large 
show or event. You might tweet with reminders of items 
on sale at your store, or an announcement that your 
client’s horse won a high-profile competition. You can 

I’m tweeting, you’re 
tweeting, but who’s reading?
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certainly find interesting horse people you might not otherwise come 
across; just looking at who follows the people following you is an experi-
ence in six degrees of separation. It could lead to fast friendships or new 
customers, depending on your Twitter focus. But, whether Twitter is a 
good fit for you really depends on your overall marketing strategy, com-
bined with a good hard look at what you’re doing and if it makes sense 
for you.

As I continue to use and learn about Twitter, from time to time I’ll provide 
an update or idea on how you can use it in marketing your equine-
related business. Or, if you’re already a Twitter member, you can follow 
me - I’m KempEquine. 

Coming next month: A look at photography use and copyrights. Think 
you can just grab that photo from the show photographer’s website and 
use it on your Facebook page because it’s good publicity for them? Not 
so fast! Unless you’ve bought and paid for it, you might be violating the 
law. 
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